
M.B.A. (TOURISM ADMINISTRATION)
(TWO YEARS FULL TIME PROGRAMME)

. 2019-2021

SCHOOL OF STUDIES IN TOURISM AND TRAVEL
MANAGEMENT,

JIWAJI UNIVERSITY

ffi

GWALIOR-474011
,/ a: -// |7."V.,,..

./.-/



M.B.A. (TOURTSM ADMTNTSTRATTON)
(F'OUR SEMESTER PROGRAM)

(CBCS -201s-2016)

MESTER I Odd Semester

Conceptual Framework of Domestic &
Intemational Tourism

Managerial Process and Organisational
Behavior
Eco-Tourism : T

TA-i05
Indian Society and Culture : A Tourism

Public Relations, Communication
Skills and Personali

TA-108

Total Valid Credits
TA-110 ive Viva (Virlual Credif

SEMESTER II en Semester
Faper Code Course CRC L T P Credit Rema4ks
TA-201 Financial Management Core 3 03
'1A-202 Marketing Management-I Core J 03
TA-203 Business Research and Quantitative

Techniques
Core 3 03

TA-204 Madhya Pradesh Tourism Core 3

TA-205 Computing & Information System in
Tourism

Core 2 1 03

TA-206 Travel Agency and Tour Operations Core 3 03
TA-247 Assignment I 01
TA-208 Seminar 1 01

Total Valid Credits 20
TA-209 Comprehensive Viva (Virtuai Credit) 4 04

Totat Crediti 24
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III (Odd Semester

FPt'
Code

Course CRC L T P Credit Remaiks

4.-301 Management of Human Resources Core 3 03

lA-302 Tourism Marketing and Consumer
Behaviour-II

Core 3 03

TA-303 Tourism Pianning, Policy and
Development

Core 3 03

TA-304 Basic Cargo Rating &
Documentations

Core 3 03

TA-305 Foreign Language (French)*
Foreign Language (Enelish)* .

C..Elective
C..Elective

3 03

TA-306 Meetings, Incentives, Conferences
and Exhibitions (MICE)

G.Elective 3 03

TA-307 Field Study Core 2 02
Total Valid Credits 20

TA-308 Comprehensive Viva (Virtual Credit) 4 04
Total Credits 24

SEMESTER IV ven Semester
Paper
Code

Course CRC L T P Credit Rematks

TA-401 Adventure Tourism Operations Core 3-tA-402
Business Policy Core 3 03

TA-403, Tourism Impacts Core 3 03
TA-404 Forei gn Language (French)x

Foreign Language (English)*
C..Elective
C..Elective

J 03

TA-405 Attraction Management G.Elective J 03
TA-406 Industrial Training and Viva-Voce Core 5 05

Total Valid Credits 20
TA-407 Comprehensive Viva (Virtual Credit) 4 04

Total Credits 24

*Out oftwo, student may select any one Centric Elective (C. Elective). c,-L
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uNil'-11

UN]T-III

LI].J]T-JV

Ui.\iT-V

i'ilr-j;( trA)- i 02

T]NlT-I

HISTORY:
n,i.r rii.to.y and Der,elopraent of tourisnl in hrdia and abroad. Significance of tourisnr.

Domestic aud Intemational. Role of Govemment'

101

INTRODUCTION:
Tourism concepts, definition, nature

reference 10 History, ArchaeologY"

Environ:nent.

fl'p.. of Intcmational and domcstic tourism Frontier

and scope, Relationship u'ith other disciplines with

Economics" Sociology, Geography, Ecology and

Theory: 60
Internal:40
lCredit: 03)

fomralities.'i'ourism motivatiors. Travel

!l(.-L_s

"I llcu;1: (:1J

trrrien,al: -{$

(r.-'reeirt:03)

-i curisrr and Cot.tsut.tler Froducts.

Producliou s-Ystetrs. 
.I 

-r'pology of

Agents and Tour OPerators.

TOURlSM INFRASTRUCTURE:
T"r,rr" -D**stic. Aclventlaod Re ligior-rs and Toui isnr Sectors: Ecolrotl.Iic and Operating

clia acterisLics of sectors. Cuirent Trends alrd Developmerls in nlain scctols'

TOUR]SM ORGANISAT]ON:

Tourism and Travel organizations: Natioual and Intematioual Department of 'rourism,

Govenr:ren1 of hdia (G.o:I.), World Tourism organization. (WTo), lnte:'national Air Transporl

Associario, tr,qiAi'fr*ig" Asia 'fravel Assoiiation (PATA). Irrdian Association ol Tour'

operator (lAT0), oiganizalional structure ofDepaflment oflourisnt in htdia.

S t TGCESTED RE.ADI t'NGS:

l. Ilhatia. A.K. : l-r-'i:iisil.l Ilc'\'elol)nlerlt :P;irrcil)es and Praciices'

2. Bharia. A.Fi. : lnrertlatiortal l-ourisn-t :irutldanlentals aud Pracdces'

'-.. Ncgi. .la r:t.,t, :ira;t : .forrr and Travel :Concepts and Principles'

.4. Seth. Ir:cn N::11.: : Snccess:l'nl 
-l 

ouristll t 'i:inagemellt'

rQlrRll}trBaDrllIl
Ccil,:eptila I I'il eatl i lt g r]l touri snr l.'l'odrr cts'

Elelr:ent-s artd characterisiics oi Tourism
'l'orrri snr l-rrodttcLs.
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LI.llT-tll

L]NIT.IV

IrNi r-\i

4.

Cravenr. Il..C.

Khokar. N1.

\4urison. Alister

BACKGROUND OF TOURISM ELEMENTS:

(a) Natural Atfaction - Jim Corbett Tiger Resorl, Bharatpur Bird Sanctuary, Kanha National

Park and Sundarban Biosphere Reserve , Sea beaches ( Goa and Kerala ).

(b) Man Made Attraction: Tourism Circuits, Buddhist circuit, Desert circuit, Golden Triangle,

Taj Mahal, Red Fort of Delhi & Forts & Palace of Jaipur.

(c) Socio-Cultural Attraction - Kullu Dushara, Camel Festival of Jaisalmer, Nehru Boat Race of
Kerala, Regional festivals including Durgapuja of West Beagal and Hemis Festival of
Laddhak.

ACCOMMODATION:
Classification of hotels, types of hotels. food plans, National and International Hotel choice of
India and emergence of Heritage Hotels.

TRANSPORTAT]ON:
Various modcs ol t rartsporl alion -
(a) Airline Tlansportation- Air transport lacilities. Control of fairs and tariffs, R.ole of ICAO.

IATA, IAAI, and Domestic Air Transpoit.

(b) Surface Transport S,vstem * Travel agency and Tour operators, State atrd inter State bus and

coach netu,ork, Tourist Coaches and Tourist cars. Connected docut]lentation lratleh'
Regional Transpofi Authority" Insurance and Road Taxes.

(c) Rail Transport Networt * Rail Transpor facilities, various steps taken by Railu,ays to

promote tourism, special schemes of packages available, palace on wheels & Royal orient.

Facilities provides - Rail Yatri Nirvas. Tourist Police, Railway Tourist Guides.

(d) Water Transport S)'stems - Glowth and development , Cruise Ships' Fenies, River & Canal

Boats, Fly cruise - prospects of future growth of water transpod in India.

SI{OpptNC i,,Crl.TTti--S:
Souvenirs. Iland), Cralis of J& K, Raiasthar, L;.P. & Dcihi. Autholized -"hoppir:g. Entpt'ririlrs
and trutlcls ai maior tourist places 1i1'.e Agra" Deihi ft. .laipur.

-.ii :(;r ; I_s'I F_D RllADIljG:i :

t Basha A.1,. : l-hr: rvonder that rvas lndia. RuIa & Llo.Calcuita. 1992

Brout't- Fercr' : ]ndian Architecture (l}.rtii1ll-st an<i H ii-rciu Pericdl
l araporevala Sons li ('o Pi t. Li. Bomba)'.

: A coucise history ci ildiait :'1rt. Vil:as Publishing IlcLisi:.

i ..\eu, Delhi, 1979 .

: Splendors of Indiair Dalce. Iiirnalayan Books-
I.e rr Dtllri. 1988.

: Hospitalit-v and Travel Nlarkcring. Delnlar Pul,lishi;rg
INC. New York. 1 979.

\\\ ihr.
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LINIT.II

TjN]T-II]

LTNI,T.IV

Theory:60
Internal:40
iCredit : 03)

INTRODUCTION:
M"*trg,,""p" 

"rd 
functions of management, process of managenent, schools of management

thought - claisical, neo-classical, human behaviour approach, decision, theory approach systems

approach contingencY aPProach.

ol planning concepl. nature. process ot organlzlng-

of direction concept- objectives. nature and process of

OITGAN ISATIONAL BEHAVIOUR:
C""*pt ,rd ,rature of organisatiorr. concept and trature of organisational behaviour,

interpersolal behaviour dynamics - transaction analysis and Jolui Windows- individual

differences. concept factors causing individual differences.

DETERMINANTS OF INDIVIDUAL BEI]AVIOR
Ittitudes and values, concept, types sources of formation. perception, definition. majol'

influences of the perception process. Personality, concept, types factors contributior.r to

personality learning concept theories oflearning, Organisational buying behaviour.

Concept. Obiectives , Nature, Process

concept, nature. principles and techniques

control. charts and manuals.

BEI]AVIOUR:
Cor1..pt of Grorp Dynamics. lomation of groups, Concept and theories of Motivation. Concept

and stf,ies of Leadership. N,farragement of change. Work measuremetrt and slartdards

Sr.:(iGES I I-D Ri:ADINGS:

Lrlitr-v

i . Perer. F. Drucker- Principies ol- Njallageil'len1.

2. Dr. C.B. GLilite. \larlagenleni Collcepts 3nd Pl:aciir'cs.

l. 1-.\4.Pras:rrl.OrErni s.iicl-1i: I B,,-l: :" ior-.

.1. l--:'eC. L,uth ar; s.C'; geni zal i c;.ial ilel-rali or'.

5. i}'. S. Sar:lrrleva. Princinles artd Pt::ctice o1' l\'lanasenlenl

6. Dr. S. Sachdeva. Orgarrisatio,_.,al lleheljoui.

\\
\tni \ \A{'- ,),'-- Uf



TheorY:60
Internall 40
(Credit: 03)

Lll.ilT-ll

uNir-111

L]NIT-IV

I'I-lintroductionconcept'origin'emergence'grou'th-development'definitions'types'impactsof
ecotourism.Aclorsinecotourism.Ecotout.ismaSanattlaction.Diflerentiationamong
ecotourism, sustainable tourism and attraction tourisnr'

Eco-Toudsm Resources in Indian-National parks, Sanctuaries, Tiger Reserves' Lion and

C.""oJif" p-:*ts' Biosphere Reserves' \\ret lands' coral reefs and desert'

Sustainable ecQtourism developtnent - irttroduction' concept' definitiorrs' globai' and local

signihcance. ctotut .uu.,rirg'rIJ i"rr;r,,, poverr-v alleviation tluoug1r ecotourism. Responsible

tourism.

Ecotourismmarket-natureandcharurelisation.$cotourismdevelopt.uentguidelines,codeof
conducts. Ecotouris.r u..o,r-loautons. Local people's parliciparion and job oppoltunitit-s

Ecotourisu policl' of India and Madhya Pradesh'

LTNiT.V

SUCGESTED READINGS:

Eco-tourism Or ganiz-ations - lntenralional

in Madlrya Pradesh, Rajasthau, Kerala,

Nicobar.

and National ecotourism opporlunilies and prospects

St Lirr, : & K, Goa, Lakshadweep, Audaman and

l.
1

-1.

4.
{

Khanna, D.P.S.: Glimpses of Indian Tribal life' Sarita Book House Delhi'

nNegi, Jagr.,oha': Tourisnr D".;;;.;;r; und R".or.." consen'arion. N4etropolitan I)\'1. l'td' N Delhi '

Negi. S.S_ : I-landbook 
"r "-^il"""iprrts, 

Sanctuar.ies and Biospher liesen,es ir lrrlia- IndLrs Publishine

Corrpan,v. Ner'r' Deihi.

S;,rfr, pt., l'out'rstli li'lpac1 Assessntent' Anmol Pubiicarions' Neu'Delhi'

singh..rai'ir & Kirur,.T. , srri., i,-, Toriis,n wilci i-jlc Parks Co,ser,atior. i\iclrollo Iit{tn i)rt' Lid l''eiy

ilelhi.

,.
I

vL--'

ECO.TOURISM: TRENDS & PROSPECTS
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)-1os
Theory:60

Internal:40
iCredit: 03)

r' 1 
;,o,Xlr$:l*W'iffiXll'?' "1 L"1o1i1er 

svstem' compul er Softrvare'

Number svste s' bi;:ilil;;t' operating svstems' compiler' Assembler'

Inletpreter'

rn{rr -rr 
[-l1J'?t"il:Xii'u's' Roud*uv'"llRill:]?l: ,:'::fl*'TiT:'.T;l'i''n''n
Touristtr' t - irlltt'"* '"Ji-rititt 

rnuoau"t jnn to Galileo' Anradens' Sabre'

word span *rali,''#,i". iss. r,ss. EIS,TPS. Applicarion of ]nlorrnatiort

TechnologY in Tourism'

LrNiT -lll MS-WORD: . closir.rg and ope:ring documelll'
\\'ord Processilrg Coltcept: Creatiltg sartng

Selecli.g ,.*i. .'ai,i,rg te\1 findir)g & replacing texi. printing docurne.nls' crcatrng

'andprinting'";;";;;;;;;ittrt,tuit-Mt'g"l'Ihu"tittandpa:'agraphlbrmatttng
page desig, #'ti;;;': '''";;irg 

rables ^"d;i';''t;' 
docunteni remplates 2llfl rviz-

ards.

El1!i!n"", & Presenralion Package:.Spread'l'':t-::l::::'crearing' 
savitrg'

i,lj.* 
^, 

i' J r ;i ; ; * ",k,r, ". 
.' ;;";;l 

X".Ul ;.* ll,Tllii H1l il t, :sru, 
" "

ll.i:ilxl#, lltl?I-lHllT;il:Jil ;:;"','1i duii'oou,,"',uorn1;' Formattin-c

cclls. chanr:in3 aot" o rt g n''"'i'1'll"'ging lo"'' cltatr and llaphs - creating' pre\'re\\'rn!'

rr:,,rijh jrrg.

I:H,:':?HJi";"' ' "''i.''' ,u9eniirl;1''r I.',i;t l,l';, ];"'io"' 
rr'' rkir': iit

i );ljer-crlt viet's, rr';:'liirlg tt i'iril*' tJi.;"1 t t: {i ttt-" tg icrt' desgni:;g

:,:',1:';;. ,;. ,,;"niiig a'rcl tn"i*tl;n!' n slid'-" sho* ' Fr.i,.rli1.rg l-1j^esel]1at1o1r'

LTNIT -IV

U\1IT -\/

t 'i: tl:; trt?]Xu.-n"n'" '|':fahilllruL'i 
: Lolnpijiei - '\i p' ' ''i""- rtr \iitt";tri'' 'ti
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A)-106

JNIT-1

Theory:60
Internal: 40

(Credit : 03)

BriefunderstandingofirrdianHistory,Cu]turallreritageoflndia.StructureoflndiarrSociety,
Caste s,vstem in lndia . Ashrarn Vyavastlla'

Lt\iII-ll Elementary lhou,ledge of the chief It.rdian communities and religions-Hindu' Buddhist' Jain'

' Muilirn, Sikh' Cl.rristian' Tribes'

LrNIT-ll1 Elernents of Indian Philosophy: Orthodox (astika) or six chief

Pl-rilosophical q'st"nrs lpopularly known as sad- Darshana)' narnel-v'

lv{imania, Vedarta' Su'i}''uu' Yoga' Nyal'a and Vaishesika'

Heterodox tl'"tttu l- The-Charafavas' Tlre Buddhists and the Jains'

UNIT-IVElenerrtaryknou.lcdgeofhrdianArt-Sculptureslrvillrspecialt.efet.ente.TotlreIndusValle.v.
Maurl,arr. Sunga . N4trthrrra and Gand.haI scirool ol Art. !atavahana. Gupta' Sculptures of tlte

oth", dynasti"s-of no,rlr and sou(h Indja-.,iir, "p..lut 
relercnce to thc chandellas' Kalechuris"

Pallavas, Rashtlakutas. Cholas and chalukyas,l., Painting. Aj anta pairltings, Muglral pairrtings

and RajPut Paintings'

LI{IT-Vlndianrituals,Spiritoflndianculture-rrrultiplicity,Unityindiversity'

SUGGESTED READINGS:

1. Acharya, Chatursen : Bhartiya Sanskriti ka Itihas'

2.Chatterjeean<lDutta:AnlnrrodlrctiontolrrdianPhilosophy.
-'\. Cl'avetn' R.C. : A Conttise History'' of lndiar Arts' Vikas Publication'

4. Ghosh' G K : Tril-'ai trntl ih"i' C''iliu''"' Vol I'1I'& Iii":\shish PuLrlication'

5. Majumdar. D N' : Race:; and Cr'tltures of hdia' Asia Publications'

IJ,_\;lr.- -') " .---'' 
- \
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Theory:
Internal:

lCredit: 02)

I]NIT.]

Llt"uT-lI

TJNIT-Ili

LTNIT.IV

UNIT.V

io'"ff"*i"" Jommunication and over-conring ban i ers'

;ti-;,""r"g and spcaking, group discussion ar-rd i"l:l::-:.
3] i::lIffi'::;'J'H: -=;"&,;;;;;;;;;;i.'"'' postur es' raciar expressions' dress code

Presentatiolls.meetirrgs,seminars,telephorriccotrversations,adve(iselrrents.reporls,business
letters, applications and notices'

ffictorsaffectingpersonaIity,types.Introductionto-perSona1i1y
developutent. its purpose, tt;;';;';;;*lq"t]n"rt of famiiy and educational institutes in

personalitY develoPment.

Personality groon-ring, physical fitness, dressing sense' fotmal and

i;i;;;i .roiirire, bef,aviour with male and female clients' behaviour in

office.

Sutgested Readings:

1. Bhaui, .r.R.: Dvnanjcs cr1. Succcss i personality DeYelopnrent and Projection (Seco;rd Edition)' Pearsor.r

Educatlon lodia"

1(,(.: : a S{iCN}!E}'T 1Ce 'Cir : I}l')

ll]9;.-.!EM]-|il!B (Creclit : ti I

qCrr:dii : 0,i)

.\

NV

PUBLIC RELATION AND PUtsLIUI 1 Y:

A;.pttl.lr;tmi*portance o-f public relation in lourisnr mar*eting"



UNlT-III

UNIT-IV

FINANCIAL MANAGEMENT
Theory: 60

Internal:40
(Credit : 03)

INTRODUCTION:
Concept of Finance and Accounting function. Types of financial decisions, importance,

objectives. otganization and responsibilities of finance function. Role and status of financial
executiVe in organization slructure.

PATTERNS OF FLI]IIDS R.EOUIREMENTS :

Short-tenn. mediuir-ternr, and iong-term financjal planning" Capitalization . Types of seculities
and their evaluation f}om income, Risk and Control poir.rt of vierv.

CAPITAL STRUCTURE PLANNING:
Approaches to capital struclure objectives and determinants of optimum capital structule. Cost of
capital. operating and financial leverage analysis.

CAPITAL BUDGETING:
Process and methods of ranking, investment proposal management of corporate debt capacity,
Dividend, decisions and dividend policy.

LINiT-V WORKINGCAPITALMANAGEMENT:' Concepts of i.vorking capital, Management of. inventory and Accounts Receivables, Tools f,or

analysis of working capital.

SUCGESTED READINGS:

1 . Pandey, I.M.: Financial Management, Vikas Publication.
2. Khan & .Tain : Financial Management.
3. Chandra. Prasanna: Financial N4anagement.

n4BA(TA)-202
MARKETING N{AI,lAGEh{E}iT -i

l \_l-l_I I \11'D i \ r\L.Tl()\:

\4ar:ki:ting - Delni:j,r,r. Cot,.,'cr,1 Cot-rtPat-ry's orjentatj,:n 1ou'ards

Markctlng lr4ix.

l-iNll'-il wPlllBfuNtitEs:

T'i: cri 1': (' 
-t1

]-r-*-..i. i/.

. (Crctlil : 0f i

nuikelpiace. ii.r'ilcrtss-

Scope.
environ:nciri. Scauning tirt ltiajr-rr'

Malketin-c Research : Definitiort. Significancc. Procedure and

Marl,eti;tg Environnrenl : Inlrotl:ciiori to lv{icro anii N{actr-,

maclo enviroirle:t1.
\\ ---\ if_+)\\

._ !\u- --__.,-- 
\t"l
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Lr-l'llT-lI
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LINIlT-IV

UNIT-V

Allorvances.
Distribulion:

Forecasting Market Demand: Estimating current and future demands'

Market segmentation: patterns of rrarket segmentation, Procedure, Bases fOr segmenting

consumer markets.
pr"ar.i niff*.uiation and Product Positioning'

product: Concepr. Classification, Product Life Cycle (PLC)' Branding and P3ctaStlg

pricing: Objecti-,e. Selecring. a 
-fri.i,rg 

tr,t.tt od, Promoiional Pricing. Price Discoturts and

Channel nlanaqemelll, Retailing' Wholesaling arid Ph'vsical distribution'

Comtrrunication:Process,Barriersineffectir,econrrrrunication,Clrar-nrelsofconrmunicatjon.
Promotion: Ad;;it''L-' l;les plomotion' Personal selling' Direct rnarketing'

SUGCESTED READINC:

Kotler, P., Marketing Managetnent, Prentice Hall'

N{cCarthy,Perreault, Basic Marketing'

Crutlrof 
'S.ogot"i"s, M"Cu'tlly' Reading in Basic Marketir-rg'

1.

2.
3'.

MBA(TA)-203

t.lr.-l f-l

t-;:,.ci.1-.-1. '-'-:',;; ;ri 'ir.e lia:.ilai': 'i 'p.-S ''f liL:''':t:ci.:' -i{'::i";-ci-' 
ilrtltC-t:"

i,.,"..iri'.f' n.r, ::l'il P:.irl;1;;:ii l''iitcricrl at:ii ir"rnulal!cr': oi :: P'es"arcl:

1.llriIi-ll L-;q i-iii Il.i ]l:j:ir,

Research Desig.;r: Concept arrd t1'pcs Surr;cl'and its ti*ols, i].1]:t5,::l::t li::]:.l[;:i: irffi:i" r,.;; ";'s;;ri,LJl;.h';iqi;',it't":.:l]::::1::;,,',',:'?,,:,:'i:il:ll -.ll]li:.I
:ffi'']'.:"i#:;:fi,.H;iL'iLrg*"''li'.ai'iit o"r ""tlif i:1,-?:::::U:i,:Xi1,,x::;dlila - conccpl' urr..Lr f'lrrurr 

rd scaiing techniques: Secoldary tiata
and questionnai'cs. Drafiing of quesliorrnait et i":ut"l:'li -.{,.".r --., .r r, ^:;#;:';i:;;;",,,t,,,.i j",":.;;t;rg and sciLr''inizir,s of's':condai"v data

IS:

Theory: 60

Intcrn:rl:40
(Credit': 03)

'.:i ",,i1 i,-'J,1;! 1',I i li-,:.s!iiIf l-r:

ir r.l ien:

il#"t**t'"";i;i ,';LJ# trffi-;=n'r:T.'l?I.:l;,:1'.':::::l;.,,1,:*3;:;1l:::l:T,l:ti)potf]csls: ( onc(f't' ')P:.. -oi;.,.r, i.r ,:-:ijfii;rr.: iit;::, ;.' tl:en
l.:i=Lc 'arrrpltlz-i-i' 

. i(sl .'['igliifieiirriu:"1',tl ..'"1'll::t]::...r-,r 
-,,-^,

"t#;i;ii,;'.ti'it't"r,ri,',""'nrl 
Lrses of chi-souare tcsi standard e or'

'\r\ I]-.-
// - - tlv'::al-' -----

i
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Averages as a measure of central tendency. Mathematical averages: Arithnetic mean, *'eighted

mear.r.14od", Median. Standard Deviation, Mean Deviation'

concept and importance of correlation, types of colTelation, co-efficience of correlation method

by Karl Pearson: Regression Analysis.

SUGGESTED READINGS:

1. S.P.Gupta&Kapoor, Statistical Methods,Sultan Chand

2. N.K.Sharnia, Slatlslical Tecchniques,Marrgal Deep'Pub'Jaipur

3. Curisine & Slater. Quantitative Nfethods for Busirress Decision

4. Richatd, Lervin, Starislics for Nlanagement-Prentice hall'

5. Dr. S. Sachdeva: Quantitative Techniques'

6. Dr. S. Sachdeva : Business Slatistics'

MBA(TA)-204

UNIT-I rr-.-.-a_:-
TGat;, PruC,"rh- Its Geography, Geology, Climate, Flora, Fauna' River' Mountain'

Theory:60
Internal:40
(Crcdit : 03)

UNIT. II
Brief History of Madhya Pradesh- Ancient, Medieval and Modem lvit special reference to toulism perspective'

UNI I'- III
Heritage, Pilgrinage. Sanctuaries. National Park and Fair and Festivais of Madhya Praclesh' '

r t\i ! - !\7

u; 
,u i.,r,ot,. Mairagerlienr .i 'l (jLii'isr.)r i, ir,'1acl1-i1,'a Pratiesh: i r:ansport. Acc<x.nmodaiioli" ()thel Facjlilies'

I.tldi J - v

;!f i'.1:i. and llu'0lic recl':: i:l 1l:c i':.|;:-'oliotl oll'lurj:i;:r ii-r \l'i'

Suggested Readings:
t .ei*ttr"tlotyu, D.K. : Arrcienl tieography ol M'P'
2.1irakru. Promila :M-P. LiL I3):rtgolik Adh.v..au

3. Singh R.L.: Regionai Geogranhy o1'lndia ( Relevant Chapter)'

4.A11 Disti:icrs Gazciics oI l\4.P'

5.A1! the Publicaticn-s of Archaeological Survey cf India

ti.sl.rarnta R.K.:M.l'. Ka Puratatv-r'a Sangrah Granth'

7.1 {.P.'fourism Pclic;, Re1;ot1s

8.N4.P.T.D. Publ ications
. \ lr r'i \ 1i. ''
(i ,L 'r-_/U - q--'-.-'

^[t\ \ ,,,ia"

MAD.HYA IRADESH TOURISM
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Cr'r*pt "f I\41i. Str'*tu.", EFlnfonnatiorl Systems: Marketirg lnfotlualion

p"r.onut Marketing S-vsletl- Corcepts of Decision Making and its \4odeis

Theory: 60

Internal:40
lCredit : 03)

system and

Ur"-NI1'-ll

L]}]1T.III

UUI]V

IINI I..V

SUCGESTED READING:

1 . Gorden" B. Devis
2. Marelhe. H. Olsov

3. Ross and lr4uriiick
4. Ka1]te- Jero,le

5. Car--v. lnkPen
5. Iieii::is. P. Ci:lir,:,

l\ lir r- I Ul\
k :rral S:n
'r-i alhleen l\4orj:rNiL'i' i l':ll-'.

Ii ay 1'hon.ras.

Geogg Elion.
Robin lr4ason,

I lughic \4acko
7. Glee I-{amah Cao;

Pat lt4cGregar
8. Andreu' S. Tanel,'attrrl
9. Nance
10. Ta1, Vaughan

Management SYStems ConcePtual

Foundation Structr'rre and Developnlent'

Infornration Slstern lor Mod.,t, \4"nugn*t"t 
-

Management Inforrllatjon S-v"stems \4anagemenl

In{bnnatiott fechloiogl ibr 'fravel & J ori; isll:

i n i'o rnr:,: l ii; n I ccl:ii<ilo::-r'

lnf-or;,tretjoi: Tecllrloic3r' arrl St'ciei','

Masrering 
'i he l:trernet

Conrputer Netu'orks

INTERNET & E-lr4AlL:
Inlroductio,. Interlet Services Fealure, Inlernel Addressing, Inlernet Protocols. World Wide

iV"U (WWW). Intemet / Web Brou'sing' Electronic l\4ail (e-mail)'

FOREIGN EXCHANGL. SYSIbMS: -:_....^ -,--^,.^
The History of IT in Travel, e;in;t Travel, Travel and Entertainme"l: L:ity:-1.1t1"":l:111:

ffi 
"iH; 

ffi ;",,1";;;t il, (BSp), Agency Manasement Functions. Sab* Informarion

Netrvoik (STIN), Agency Data System (eOSJ, foreign Exchange' Foreign Currency Products'

Powei Point, Access.

C",trrl R"'**.'rtt"" Sytt.*. f* .qi, T;"t, Rail, Road Transport' Hotel etc'

pNR. FLight Availabiliry, Il-tickct, Intelligent Ticket, Tour:ism Production System ('fPS)'

irlr'oducti,rt.t ttl Netrvorkillg.
\.,[1r1 1i f11 sr!;n rraliin g It \\'orli.

(11 Editit n)

0vEdl

I

ll.lnternetCollPlete
t\ --+r- \
l\ JIV,h-:., __ --

BPB Publicatiotls.
. .\

)_ iw-
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UNIT-II

TI{IT-IV

1\I'i-ITI

TRAVEL AGENCY AND TOUR OPERATIONS

Theory: 60
Internal:40
(Credit : 03)

INTRODUCTlON:
Definition of Travel Agent and Tour Operators and distinction betrveen

The two. History of travel agency syslem in India since the institution of Pandas to the present

age . Changing status of travel agents and tour Operations. Rights, duties and nalure of their
activitjes. Role ofTravel Agents ard Tour Operators in the 2l'1 centur\r.

FUNCT]ONS AND SERVICES
Functions ofTravel Agents and Tour Opelators. Detailed studv oflhe following services:
(D Planning ofsighrseeing and shopping.
(ii) Preparation of ltineraries.
(iii) Ticketing- Rail reservations and Airline reservations.
(iv) MarketingofTourismpackages.
(") Transportation, Accommodation and other auxiliary services.
(ri) Providing plofessional kror.vledge and experience, foreign currency exchange, train

schedLrlcs. airline tari[f. Hot"el rates and docunrentary requirements.
Econoiries of-fravel agency business and need for professional guidance. How to "sell" travel.

ORCANISATIONAL STRUCTUR-E AND LINKAGES :

i-)rg:Lni;rltional strllctufc ot- tlavel r\gents and Tour operators. Florv to forr.n a Travel Agency &
Linkages of the -l'r'arcl :\gents lnd 'four Operators with---( I ) transporters (tl)
Accor.nuroclatior.r p rovi de rs
(Iil) itail ancl Ailiines (IV) National and intemationai Travel i\ssociations. Job training lor
Guides etc.

LEGAL RESPONSIBILITIES AND INCENTIVES :

Legal responsibilities of Travel Agents. Difficu)ties ofTravel Agents.
I:rcentives-Rernunelalion and Eanring. Fan-rilialization Trips. Irlportant Guidelines and

ljterature fbr Travel A_uencv business. S1a1e and Travel agenc-v-.

CO\rr,RNi\JllN f .r: l.'ll l-Oi.lRlSr"t:

l!i-rr:,-rrr2nl activities o1' the Central and Stale (io\ierntile t ior buiiding. lhe inil-astructure ol'
l'oi:ijsnr Induslr'1, t'ith sneciai reierence to thr Ohiectives nranagerreut rvorkir:g al,l future
trl'o-slicct-q oi : ( i ) f iDC (il ) hlllc.

SUGGI-S1i]D RLADING:
i. Chaitc; ie c : The
2. Negi. Jagmohan

L.idiln Travcl A-qci'rt.

: 'Iiar,el Agenl &'four Operaticrr.

207 : ASSIGNMENT (Credit : 01)

208 : SEMINAR (Credit: 0I)

(Ct.cdit:
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MANAGEN{ENT OF HUMAN RESOURCES

IN-IRQDUETIQ-N_IQ I IBM :

Definition, scope- objectives, functions, origin of hurnan resource managentent,
Modern human resoLrrce management - technological. economic, demographic,

-eovemmental.

TNTRO.DUCTTO_lS;

l{ospitaiitl irarketiris. I ourisnt nrarkeiing.
industrl'.

Theory: 60
Internal:40
iCredit : 03)

chalJenges of
cultural and

tinge benefits, promotion,

Tireory: 6{}
inteliiai: -{C

iCrertit : 1.I3)

Sen,ice ;larketit.r9. \4alagt:rrenr strategies for serr jce

toulism induslr-\.

UN]]-II

UNIT-III

I..;NtT-tV

I I\IIT I,I

riNI't'-l

LINIT-II

l.
2.

HUMAN RESOURCE PLANNING AND DEVELOPMENI':
Definition, process and impofiance. strategic humal resource plarrring, job analysis. descripriol-
specification, recruilment, selection. placen.rent and induction process. Employee traiuing,
executive development.'career plaruting and developrnent, performance appraisaL

JOB COMPENSATION:
Job evaluation image and salarl, administration incentive plans and
demotiorrs. transfers, separation. absenteeism and tumover.

\,VELFARE O F ETVIPLOYEES
Llttman Rclations - An overvier,v, social security, rvork-life brlance, quality of work life.
jepiuation oienrplol,,ces, managing employee tunlover.

UrjviAN RELATIQNS:
l)cilrii:r.rn.,rhicc',ite:; irtLl :rpprirlcircs to l'l ul1'r.rn ielations. erlplovee grievanccs and,-iiscipline-
irar-1.ic ipal-ir)n lr.rd ctlpor.r'eLrnent. collective bargaining and its process.

V.P Micheal, Human Resource lr4anagement & human Relations.
R.S.Dwivedi, Management of Human Resource
Dr. C.B. Gnpta. IJnman Resource tr4anagr.me irt.

l{I}alTA)-302
't'OLrIii s-,.,t i\i,\ JiKE'f tliC_4:iD_!"0-::ir$rr:BilE! iA\I Ot.rR-i;

MAB]KIILN GlliIq&i\44fIQN_S\5 tli\I 4N1] 3I=SEARCII

Compurcr irppiicatiuD rn tourism ir'{iS. lmponaitce ol marketing researti]
Scal.u-.ri,,,t 1!;e 11iflt'.e.t ntir:rO and nlrcr.: 1cl:r'is:r't

tn

l
i

, /;--'- - -



IJI.{IT.IV

LN'JIT-V

N4arketsegnrentation&Targeting.CaSestudy.Product.Levels&ProductLifeCycle.Related
st-at"gies, iri"ing strategies, Tourlsrr-r mu.keting intemrediaries. Effective r','ays for working with

iorii.i, ,irrt "riI inte.riediaries. Promotional activities ir.r tou.ism marketing'

-L.- lurist destination' Segmenling and
Globulirution of tout'ism industry. Management of t(
r.,.r-onitoring th" tourist market, Organising and managing tourislr nrarketing'

CONSUMER BE}IAVIOUR:
ffi.p,, M"d.lr.J,rd".tdr^iletern.rinauts of consumer beha'iour, Envirom,entai influeuces bn

corsurner behaviour. Consumer involvement in the buying decision'

SUGGESTED READINGS:

1. Hoiloway, I.C. & Plant R.V. : Marketing for Tourisnl Pitrnan'

2. Lumsdom, Les : Marketing for Tourism, Macmillan'

3. Kotler P. :-1rllarketing for Hospitality & Tourism, Prentice Hall'

\r u \(TA)-303

TINIT.I

UNIT-IJ

U\"lT-llI

L,i\i l -i \,

1 't\.11--\'

SL]GCISTL-D PJADINGS:

-fheorY: 
li i)

lntt'rn:tl: ill
rCredit : itl)

Planning for Tourism, H.R.D., Planning Tourism resorts, planning at Regional head' National

level and I ntemational level.

National aud Intematiotral 'l ouri-st Organization plarlning for Tour components and prohlems of

standards.

Interi.iational Tonrisi-.,t - (jrcu1h. characteristics Issues. ])t oblcn-,s. Pl'ocL'ssc! at:ri iar-'icts i:'1'1:i:1ii'ig

liLtc:r r.ttiot'rr;i Btlsii'' '.

Piaruting iol Ecoiogr ai]{:1 ljnvironll]elll prolecti(,rt]. niannillg lor \outh 416} -si.rtlrls ioutisr"'

I ni crrr-:1ir;t-ral co-i-11.'rir-.1!i, ji i:r -\., il:i.ioi't it'itet';,)alitlaL srlci; - irciitir and hygi;,te, : i;]ld;tij'ralioil Of

ir rlr')iirrali(1n ptocetil ,:'

1 Negi. Dr..'lagnrohan : I r',-'. el Agencr' & Tour Operati':rl

:. Xeli, Dr.Jalmohan : l ourism & 'lrarrel Concepts and Principles'

. n"Ii, Dr.Jalmohar.r : I oiit-isni pevelopltrenl & lles(rr'trcc Coryervatioil'

!: \.

\:

l

I

i

I

I

t
,{l - ';---"-
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UNIT-II

UNIT.III

T]NIT.IV

L]}I1T-V

I]N]T.I

I^lil--lJ

Mii't_ ilI

UNit -tv

r il\i l -v-

SUGOES TED IIEADING:

i.' l-irr r,.ir i:ri'::,:r-i-ltii,.i,\C'i') ilates Book (bi-annuai) i:l.ate Books worldr.vide (PubLished every two
.rc,ilirs) i{alc l3otrks \ortir r. iuerica(Published evety t\.vo Vfonths)

, l. \ I"f .,\ live.\irinrals Rggulations nranlral(r\nnual)
l. ',il \ irrecill Loltds V{anLt,jirrrrrrr.ral }

MBA(TA)-3O5

Theory: 60
Internal:.10
lCredit : 03)

BASIC CARGO RATINGS & DOCUMENTATIONS

TUeo.y, eO

Internal:40
lCredit : 03)

Familiarization ofCargo Tariffs. Rules regarding cargo acceplance. Rourtding. of weights

din-rensiorrs / curencies. Chargeable weight and principles of cargo rates.

General Cargo Rates: Concept and raling, specific comr.nodity rates. Valuation charges. Airra,'ay

Bill. Disbur semenl (DB) and cl.rarges collect (CC) fees . Government docr.iments.

Shipping Bill & other Exporl/ Import fonnalities. including Custo:ns formalities.

Aircraft Cargo configuration and capacity Familialization. Cargo needing special attention
(special Loads). Live Animals Regulations. Introduction to dangerous regulations.

Calgo Agency Sales Reports. Cargo Agency Cor-Lrmissions. Basics of Customs Regulations &
'\cts rvith refercnce Lo Cargo.

Translatiou o1'sinrple senlences irom Irrench into English.

-lrar-r-siation ol si:r11s srnLences 1}cm Er.rglish iirlc I:;:encir.

Quesrions lra.crj nr', .ililrllir-rar of uilil L rrril 2 ir::d i::iil -1 +i'ilic ,resciihe d 5(;ci.:.

Que-stions on the lessons of unit l. unit I and unit 3 ot the prcscribed booli.

Diaiogue u'riting on a 1r)pic taken lrom the first 3 units ofthe prescribed

book.

]]OOK PRESCRIBED :

l. .Iackl,Girardet"Jean-Maric ( ridlig. Pancrarna (Pa - l) - l-lnit 1. Unit 2 and
t'-:r :

hitial - Pa4-iI -- -
Nri, ). ,il\" j! 

^")"V'.t v'- A{
t\-.r



Bomre Route
Sans Frontiere - Part I
Dictionary : Larousse, Cassels,

A(TA)-30s

J

Oxford, Collins.

UNIT-II
Corrprehensiotl application, essays, general letters, notice, messages'

I]NIT-]
Basics of Engiish corrnrunicatisg skill, need o1' conurunication skill lor t.tlatlagets. aids to correct Erlglish

ipeaking. coriect pronunciation, ilear articulation. developing reading skill. p:'edicting guessing, conecting

*rifling"aias, chaiacteristic ofcorrect englisl-r rvriting organising and strucLuring olideas, sounds olenglish'

Theory: 60

lnternal:40
lCre dit : 03)

LrN i-f-{ [ I
. ' : ': :l::i, trl:,:ll ::-irics.'io1l1l.l'il)ll ':Llli':lrl l;iL1)i]s

i t', ,' ':'Lit : ' ':' : :'ri:'l]ll '

'.i 
r,ial'iir )i1S i15Sesslllcllt.

r \i:_a l1/

r ,j . r,i ),t.i- .l)!_tr:t.:l

'(-

in r.,;r r iirtur ieltiorl. Jlhics itt iei;turtes. ethics in sarles messages'

.r-lr.tlli.iJll.-si. :,-tlciscne-'s. coltsi,-lcralion coLtrtesy' correctlless'

,-.r1:r -rir,31191 . '.1i1'll-:i,:ll 
liinils

r:.i'rii. - ila iiiii[ ltlLe:'s. ;,ics
,ri iciicrs. r;t)'ls itrrd lbrmat, enquiries and icplies

ialr:ar:i. aoor D lai!15 allrl ]aiiLtstlxullLS.

T \IT.V
\i,:ctin.'f:. :Iinutes porsonal intcrvieu,s. group discussions, personality development and groonling'

Note:-

l. Tl:c studcDts are lequested to identif;'topics ol interesl and make oral presentalions infront of

teache$. The course instr.uctors should evaluate the presentatit)n skill and suggesls lnethods of imptovement.

2. l'ltc rcir,- -l is cYahtaled cn r-ario,.ls dinrensiu-ns o1' r'.l i11c'n ,:cl:ll:ul:icatiotr. sugile::ticls fct'

ir:'r1.xc'.'sne;-'l r'ill bc olle ::cd.

-1. Circui: <!rscrissions 1br eflectji:t ce'irnrunication anr-1 impir.rr.ing erlglish language u'ill also be

oigaiii-.r^ii ir, i:iiij]'s. iilstructor allc e\,ilua1cd iii rt'il;r-h studellii ii;is i,.l peiii,iiil.

SUGGESTtrB R'!:-,\IIINGS:

Basic ilusincss Clonlnlunication - Robert Maalcher

Elfective Bttsiness Conrtrlunicatictlr - Nf urhy

Excclltircc lti llusiticss Corlntuuieatiot -'fhiill

Vyas.

ii
ll:i -"-

Iissentials o1'Bttsiness C'ommunication - Raiendra Pal & l'S K
(iarg. V.S.

lil\
tI\Vtt

FOREIGN LANGUAGE @NGLISH)'
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UNIT.l

Theory: 60
Internal:40
lCredit: 03)

jntroduclion to N4eetings. lncentives. Conventions, and Exhibitions (MICE). Definitions o1'

conference and thc componellts ofthe conference malket. lntroduction to the convelltion vellues.

The nature of convenlion markets, deman'd for conference facilities. The grorth and

development 01'the industry. 'fhe econornic and social significance of couvenliotr. The impact o1'

conventions on local and national communities. krtemational market pelspectives

The association market: future trends of trade, social and government associations.

Organrzational stt'Llctllre of ssociations, Financial structnre of associatious. International

rssociations market.

.,,:,.... 1.. ,.... : . ,.,' ,,i" - .-.. i. -L:li;tiliiiiri rtnd rtrct:ibcrsili,. :r,ii,,rltiirl'r
i ir:,,r:,:,'ai. .,:1..::ii ,:r :rl:r:'.rli r;: :re;lili,:-.. '-.lil:tlis 'li ,:onv.:LrtiOtt iacilities. inler-r-eilted

.i.llLrcs. ir|t) :-i.r' ,i r,i.-,.lltri .ic\,rilopIr.iri- ir'leiiiirq r;ianrters / couvetltiOn tllallagef, organizatiOn

]rjrl lti:l[]ri|.- r,..tr,::.i. I:-rir,l lttributes rri rlrr,:ting;--llrners, types olrlleeting plaunerS, conventiou

r;r,-i ','isiLrti,r Liulc,rr.l . rr!.lrcilLl 5ii'.tctLtre and iiLnciing.

Ci)nilirrt ir egori.rrior.,s. thc [,..1,v rntl meetir.rg prol'essionals, Ltteeting & cottvention check lists.

Devcloonrcnt ,tL' ;onvention hotel sales arrd marketing plans. Hotel convention service

i']'riin.rge rnsrlt. lranspo rtatioll; gloup fares, airline negotiations, extra services, cargo

transportation. Food and beverage plannihg and operation management. Incentive tours: major
incentive market in the world. Basic infrastructure requirements for organizing incentive tours.

UN-IT-II

LN{IT.III

: '.: l :' .1 \','

i . rii i'- \;

SUGGESTED READINGS:

1.

:.
Albert and Zamke ( 198-5). Service America! ramer

Colenian. I-ce Fir.iklc( 19-1il). Pou,er lrousc ccllt; crtccs. Ecilcationai insti'.ute ol,...H&\4A.
I19).1e , Dorf aud .it:;tcs i i '-r95). iv{ai:agir.:g c.i-r\,..,tioiii ar,tti gioup brisinc:is. llciucriicnr.l institiri;- '.ri-

307 : FIFII-D $l'i:DY (Crctlit : 0ll
-108 j q.OVPREHENSIVE vIvA (virtualCredi4 (Crcdit: 04)

i
fIr

,?r, tL e[
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LTN]T-I

UNIT-I1

LII.JIT-III

Theory:60
Internal: 40

. (Credit : 03)

Definition, Scope. trends and Opportunities in Adventure Tourjsm.

Beginniug of Adventure tourism in India. '

Wild life Tourism, National Parks, Sanctuaries, Biosphere Reserves. Marine Parks, Sal'aris.

Mountaineering. Trekking, Sea Beach. and Island Tourism, concepl of carrying capacity and

irnpact Assessment.

Theora: ir{J

Internal: J0
(Credit : fl3)

in business policy,

LfNIT-IV Winter-sports, water-sports, Zero- sports, Youth Tourism, Sport Tourism

and other avenues of Adventure Tourism and Wild - life Tourism.

LNIT-V Existing Infrastructure for Adventr.Lre and rvild life tourism. Future prospects of Adventure

lourisir irt lnilir. intportance of Httman Resource

ir, ,\il.;cnliLLe i',rLtLisiu. i:!iuiplllellts ud.lrliniug centers in India.

'' (i(ils;L:D l:F \ir,\rlS:

' i.,.rll:,ii- ir, .:';r.l; i::iirtqil : .\!lr',-ri'.ir.tfJ ;,'ll;-isttt.

1r r! ,.'!- r lr\-t: rr,-11 r,.tr-+'!d

8U-qlr\- iiSS 'OLLCY.

L,N1T.I BUSINESSPOLICY.ANNTRODUCTION:
. Nature, importance, pulpose and objective of busin6ss policy. Various terms

Levels of strategy.

UNI'T-II ANOVERV]EW O}: SI}IATEGICN4ANAGEMENT:
Naii:t'e oJ' str:1l:qic drci,"i61 t.italiir.ig, Paiterr:s of sila'.egic bei.tar'ia,;-. Pi'occss ol silai('gic

til rr.i'r :r ge i'].] e n 1 .

llNlT-lli $l!.^-lj:li,'r-IQIiIli-t-,rl-lQl!:'lli:r'jron;.:retrlai A.p1:: aisal-cor,rrponenl s. elrf ir-i-rnrrenlal scarrnilg. e:rvir,'riri'ite nlal apt:t'air:a1.

Organizational a.ppraisal - Organizational. CapabiJit-'- factor. organizatii.nal- appraisal. Strategic

ahematives- modemization slrategies, diversification strategies. integi'ation. merger a:Td joint

venrure. Srrategict Choice-corporate pofilb1io anall'sis. S\\/Ol- anallsis. I'actors in strategic

clto ic c.

I]I'.JIT-IV STRATEGY II\4I,E\!ENT4.T1QN:

I

S: ; .lcl ur':l ltt,pli:i:cni.rt itrtr-..,,'. i., i,1 crrl rs'i.; ;i i,.'ir:.
r: nd chanrc.l 

,Frtnctit,rral 
Ttrt r',lctncrit ali,,tt-

V "t t\,'d ,t -- 4\ttr .

p1^j.. : an,.l pr','. -'d: :.:l iritplc':,1;,tr:i:,,:;.
rrriT,llr,t. orr:anizatiou. Design

tl t/\

ADVENTURE TOURISM OPERATIONS



IT.V STRATEGY EVALUATION:
Strategic Control-basic types of control.
Role of orgar.rization system.

SL]GGESTED READINGS:

1. Azbar Kazmi.Business Poiic1,.
2. P.K.Ghosh. Business PoJicy
3. Dr. S.Sachdeva. Business Policy

fi nancial/marketing/operations/persomel plans
Ieadership, corporate cultur'e, personal values and

& Policy. Behavioral Implementation -
business ethics.

Operational conrrol-process of eraluation and control.

Theorv:60
lnternrri: -1{ )

(Crcdit:r)-i1

TOURISM IMPACTS

''.1'l

S IjCGESTED. RT]AD]N (J S :

i. :\;ril & l\lori.So1 .i.l;r.i.,.. :r...icl5s.
r. c-.th- P|t;rint:it : S:.r,.:..1-r' r,rs;;;.,1r \i:inrrc:]lc,ti.i. (j:11ncr. R. : Tot::.::::: n- \ | . rrl.tcr.ll
.i. Sharila. .l.K. :l'oulisrrr i)lanr-:i nn Aod M anauer.nenr.
5. \4clontosh , R.W.: I ourisnr principles Arjpr.actices.
6. Chatopadh1,a1," Kunal : ictlr.tomic lrnpact of 'fourism Development

i.An indian Experie;tcc )
7. Sinha- P.C. : 'l ourisr.ir ivianaqement.

" t.,i i,-:i ,l: i1rita,.iri.,.,iL:ll;;: ir,Irt r.,tl lri;.i1,1ig1,1 .ie.,eiir:-.rlrtr_i.tl,tilor:iisrtt. -l-r.1tts.rl.lrtL;ri5[S:

.,-iili .r .J.-'-. . "';i,'t.

r'itl:lir.ill ii:,i,llll l: ::: ir',,:it ttrtl. inil'uriuciioit ,it,icnltn.l ibr. l-oufisr-n patter.trs. prlttells:ind
iirailci,:risLics trf rhc siippl) of tourisnt.

i)ilttr:lr.illlS:Lttr.i t|,rii',,:liirrrrs,Of i,',LriisrI .ict1lrl:t[. inrIlrr:ts Oi-ktur.ism at the destinatiOn, FlrctOrS
,illectitrg tite iilture oi iourism business.

i,inre'gc.ce r)i'r'u:lss to*risr.n i, mode.r r.vorld economic a,d other factors.
fourism lmpact r\ssessment: organisation, Research iss,ues, Impact studies, Relatiolships,
Economic benefits, Environmental impacts, Social- cultural impacts etc. . 
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Lrr\rlT-l

Ll-l'r1T-il

Lll\tT-itl

III.{IT-IV

' \l il-\./

FOREIGN LANGT]AGE (FRENCM*

Translation ofa simple passage or sentences from French into English.

Translation ofa simpJe passage or sentences flom English into French.

Questions based on the grailmar of unit 4. unit 5 and unit 6 ofthe
prescribed book.

Questions on the lessons of unit 4, unit 5 and unit 6 ofthe prescribed
book.

l-etler rv::iti n g lc rmalli ntblmaL.

Theory:60
Intcrnal: 40

lCredit : 03)

Theorv:60
Internal:40
lCredit : 03)

- sncjiingt-., . jJs 10 ccrrecl

:li)( ; ii ilii.il:iCiilllED :

1.. .. ,i:.r:' , . r.r:, .l :. .i: .,,iliLl : ir'rr, \i ,il r i) lt - 1- .t:il f. ,:itt i .lrti
r . rrit 5.

''i -. :t :-:
r' 

, , r , : i :(!' 
' 

I I c

.i;rns l;, ontielc - l';ili I

l il:t.i 0]]:rr -r, : i..rr,'i ri::. il; L:;.rcl s. i ):: t'ord. i-i, i l in-';.

.1,iB,i(TA)-404

I,jj,:riis arid i'nl':iases- speakillg sl..ill - .. ocabulari'. readi:lE. !..|n Iir,.:ilii i():: \r,:rittirlg skiJI
urirlir.ut. l-rr.rc1iral ion. gramilaiical cl'ior"s. ter'rses- infinitjr,er- l:i'irinds ljn(j paflicilles.

carr:

I
\,(r

)\
--+

i

t, n- 1l'-ti
Bssiiysr cr)r.llpreirension. generai sludelrt ielters- applications- noilce- repofis.

('\}T.III
Intr.rducr.ion to coilmunt'ca1ion. eflectivc co:rr.llu icalion. ]..ariers of elleclive commuricaiion- lirn.ns ol
con:rnunicatior.r- essential need:, ole11ccljr.e communicatior'," Clari1,v, cor.nplcteness, cor.tciseness. ccuflesy,

r\,

ii1!

Ai,

-tii,t :, i.i;cl uLr"5i;\rIlS fOt .r:.'.:or,,uril.I\,IJ;_\.
tj 1iW2

t.

.t.

FOREIGN LANGUAGE @NGLISH)*



-Iv
hanical structure and parts of letter,'style, format and punctuation. Kinds of letter - busjness l.tt"., .ul.srs. enquiries ad replies. Application letters corespond"r." uno confirmation letters.

-v
' 

fi:::[,t#Tt'g' 
importance of reports, special fearures of reporls, types of business reporrs, meeting. a,d group

Not e:-
l ' The students are requested 10 identif], topics of interest and make oral presentations infront ofteachers The course instructors should evalual tr.. pr.r"olutio, skill and ..,ig"i" ,*,ir"os of impror.emenl.- 2' The repon is e,aruated on various dimensions J*ritt.n.oro*rniEi iorr.^.rgg.r,ion, ro.rmproventenl u'ill be offered.
3' Group discttssions for eflbctive communication and improving english language wili also beorganised by course instructor and evaluated i, *rri"',,iua"rts has to perform.

SUGGESTED READINCS:

Basic Business Communication _ Rober.t Maarcher
E f fcc ti i,e ilus i ness Communication - lv{r-rr.hyj..l: ti.:r:cc in iiLlsiness C,tntnr Lrnication - flrill:,,", ,;itq ri'llrr:;incss i,rrll:urication - l{aienclra pll Jt.].:j.K.:. rr , ;s,.,,r;1lir.rirnit:llirrrl .,,1.r::.r,:lr:tent - D.D. :iirrghll. ,,i.K. lvtittal.

;r li \i I- \ )_J05

N.C. Gars, V.S. 7vas.
l

'ihetrv: 
ti{)

fnternirl: J{J

(Crcdit:0-i,1
UNIT.I

LIN]T-II

UNiI..IIi

Natural and rvan-made, Differelt categories of' attriction - Historiear bu dings, gardens,museums and art galleries etc. with emphisis on india.

Attraction of wild life & other allractions. like National parks. Zoos" v/ild-Life sar.rct.aries.

f,,"#]ij*r}:r-_i:isure 
Parks. \,'isitor cen1ers.t". n.r",-t.i"ru,i, u*i,rg o,.Sk;;;, Rr.;;;f;;;'.

Plannirg aud De I e ic'i:1,-lctti. Rccreational acliviiies anj iaciiities, Fersoiral Crgar]izaii o nal &liunran t'elatiot'ts Froni of ihc J{ouse rranagef]enl. Ilouse Keeping F&B launiir1,. Ener-g1..Accounting and purcha-.ing. Safetv ancl Securiqr,. n"rn.t n..1u.t"t;r.,g;pinnrn,,o,

I-INIT-IV GI_TIDINGSKILI-S-]:



GUIDING SKILI,S-II:
Escorting group llovements. Escorlirlg VIPs and special interest Groups. Handling Tourist
complaints safety & security oftourists, First Aid.

:IIJGCF,STED READINGS :

1. Anand, M.M. : Tourism and l-lotel Industry in India
2. Boordnran, R.D.: Hotel & Catering - Costing and Budgeting.
3. Kohali. M.S. : Mounlaineering in India.
4. Negi. Jagmolran : Tourisnr and Travel - Concepts and Principles.
5. Singh. T.V-. & Kaur.l. : Studies in J'ou:-isrn. Wjld Life & Park Conservaiion.

qnd Viv<-vo.<-
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(Credit: 04)
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